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1.4.1 Stabileşte de la ı̂nceput ”cu cine” . . . . . . . . . . . . 26

1.4.2 Conceptul de arici . . . . . . . . . . . . . . . . . . . 28
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5



Cuprins

1.5.1 Introducere . . . . . . . . . . . . . . . . . . . . . . . 32

1.5.2 Oameni disciplinaţi . . . . . . . . . . . . . . . . . . . 34
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3.1.3 Nivelurile şi modalităţile de manifestare ale culturii
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