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Introducere
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un concept de altfel imposibil de definit din punct de vedere empiric. Centralitatea 
r este în 

-discursiv 

-alteritate. 
În contextul u

telor 

(lingvistice, culturale etc.).

1. mparat, 
-
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numerice/virtuale.
2. Aspecte lingvistice (pragmasemantice), retorice al :

3. – aspecte lingvistice
(pragmasemantice), retorice: context semantic, aspectul semantic în terminologie, figuri de 
stil; discurs juridic, economic, jurnalistic, publicitar, didactic etc.

4. Noile medii/tehnologii de comunicare

În ceea

-
-

discurs.

-

ii în coordonatele identitate -

- identitate - comparatism, 
în ciuda dive
al volumului.



11

Partea I
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Creating Virtual Faces to a Real World

Diego Oswaldo Camacho Vega
Universidad Autónoma de B.C.

The construction of identity is a process that is changing constantly; it is composed 
by many factors such as personal history, temperament, social context etc. Currently 
the new technologies of information have facilitated the globalization phenomenon 
which modifies the way in which individuals perceive themselves and how they are 
perceived by others. Nowadays, people are spending considerable time trying to 
display an image to others through the Internet and especially through social 
networks like Facebook. But social network sites could help people show an identity 
accepted by those who have access to their profile. On the other hand, social network 
sites (SNS) may hinder the acceptance of the own identity in certain cases (Turkle 
2010). Our study explains how face to face relationships are preferred by young 
people to show their own identity.

Keywords: Facebook, face to face relationships, identity, social network sites. 

1. Introduction

Social network sites (particularly Facebook) are media that permit college students to show 
their identity and receive feedback about who they are. There are two important aspects to 
consider: self-disclosure (Park, Jin, and Jin 2011) and self-presentation (Chen and Marcus 
2012). This study focuses on self-presentation, a process related to communication issues 
(Derlega et al. 1987). It also explains the self-presentation of individuals through Facebook, 
how it impacts their expression in the real world and how Facebook is changing the way 
college students self-present themselves in face to face relationships. Existing research has 
identified that Internet has implications for social and psychological factors (Pettijohn II et 
al. 2012). Among examples of positive impact there are: community engagement, 
education, social connectedness, identity development; in negative issues, there are 
symptoms of depression associated with social connectedness (Shields and Kane 2011). 

It is important to study the self-presentation through Facebook because it helps to 
show a congruent identity in face to face relationships; if the persons lose that ability, the 
risk to lose psychological and social abilities in a real world will exist, that means, in a face 
to face relationship world. The “real world” is characterized by relationships in a human 
communication context. So, there are specific abilities of communication that are necessary 
to maintain and develop functional face to face relationships, for example, analogical (non-
verbal) communication (Watzlawick et al. 1985). 
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2. Theory

The concept of “identity” has been approached by different traditions ranging from 
psychology to sociology. One of the first concepts elaborated theoretically was found with
Freud (1929). He explained that identity is constructed around two intersected axes: the 
first is an imaginary axis, in which the self is regarded and taken by the own image like an 
image in the mirror; the second is a symbolic axis, in which the subject receives the 
recognition of the other in the form of a significant ideal that he has to settle for being 
loved. Therefore, the subject’s identity comes from imaginary and symbolic axes.

Erick Erikson complemented theoretically the concept of “self”, proposed earlier by 
Freud, emphasizing the influence of society in personality development. Identity is shaped 
by beliefs, ideologies etc. This handles the individual’s life in a self-acceptance way 
(Erikson 2002). Meanwhile, Melucci (2001) suggests that identity has a cognitive 
interpretation, so individuals can choose who they are cognitively and how they will impact 
its inception in collective action, which means that the identity is defined both: internally 
and externally. According to George Mead (1993), this collective action is based on the 
recognition of self and self-presentation over other persons. But to accept the self is not
enough: the individuals need to access it, which could be done through the acquisition of 
linguistic tools socially accepted. The bipolarity between the access to one’s self and its 
social expression permits the formation of identity.

2.1. Identity on social networks

Individuals use different ways to express themselves: 

“Adolescents use many different kinds of materials to construct their sense of 
identity. They use their relationships with clothing, with records, with causes. There 
is an obvious way in which computers can become part of this process: they can 
become a way of life” (Turkle 2005: 132).

Thus, social networks sites are other ways to express themselves, they also allow 
individuals to build a picture of themselves opposite others (Chen and Marcus 2012). Social 
network sites enable individuals to construct a member profile, connect with potential 
friends, and view other profiles: 

“Their appeal derives from providing a stage for self-presentation and social 
connection. SNS’s provide props that facilitate self-presentation, including text, 
photographs, and other multimedia capabilities, but the performance is centered 
around public displays of social connections or “friends”, which are used to 
authenticate identity and introduce the self through the reflexive process of fluid 
association with social circles. Thus, individual and collective identities are 
simultaneously presented and promoted” (Papacharissi 2012: 172). 

In brief, social networks allow the expression of identity and the validation of the 
self by others (Stern 1999; 2004). This ability to manipulate self-presentation searches for 
the acceptance by others is an image that individuals expect to hold in the real world. I 
agree with Turkle (2005: 19): “technology catalyzes changes not only in what we do, but in 
how we think. It changes people’s awareness of themselves, of one another, of their
relationship with the world”.


